~-m AC=

DMP G|O|E{ &A1 7|tlo] QC|HA EJZIE! 22t

— O L-"

NHN ACE &S

Copyright © 2018 NHN ACE Corp. All rights reserved.

http://www.nhnace.co.kr



~-m AC=
CONTENTS
DMP 7l

. ACE DMP
QUAO|E =5 E2A|E

EFASY EIE)

Ui B W N

AR
- QIAO|E £2 Al
- QL|QIA EFIELT}AlSH Al







DMP(Data Management Platform)
RLL|AA HIO[E{E A E/2M/22|sl= BHE

2C|AHA Al QCIAHA HE A
O

Cookie (PC/2 E' H|O|Ef &4 / Segmentation
O

ADID (28t

L 4 L 4 L 4 4
AD Platform 7HOISH M| A 7915t Op3yel e

Audience Platform Platform Platform
SE B AB2H, 22 2H MHA DM/ App push / S / U 24

T

OI20M =S Platform
CRM marketing




»DMP 32 /d 24

DMPE +1/d5t= 3t 24! H[O|E] &£/ 7|8 7= /

GlO|E] &2 1/ 3|

1st Party: 44| H|O|&

2nd Party: A &AL H|0|&]

3 Party: 2|5 Cl|O| &

G|O|E{ &1} Depth?} E+5 ¥

Methodology

GIo|E{ 2tE 7|4t 7|& HIO|E 8 — 22 WA
Web: Cookie Declared: A4 |0|& 7|Ete =2
App: ADID(SDKE Edlf 7+5) Inferred: e 7|Et =&

Cross Device: ID Pairing Modeled: AR 27t 22
Fingerprinting Ao 7 2SS E24, WA







» ACE DMP /g 2! 72

ACE DMP+= H|AlEH

Cllojg] 4 Clolg] 24 7|

Modeling Prediction

1st Party 2nd Party
AC= Counter

Lto], JE

AC= Trader TOAST Analytics

O—-o .
AC=eXchange & AppGuard 5, ‘dofj=7|
Text Mining '
apLiBl QI AR (HIF) | 5 Clustering |
3rd Party Segmentation FAAE (1697H)
} i Machine Learning

1
1
|
\ 4

Mechanism

.- Pairing 2loiq

Online FLOHR| =

Life Style




» ACE DMP 22! Gj|O| E{

ACEDMP =8 A

XLERT

APP A—ii| al Al.R

W I 2R

Data =& 2 &
Fn2 4o APP 4z|=5
Cookie Sync 4|0|&{(BID) ADID |23
Cookie AL 2 (BID) ADID 2teAt 2

] 6] [ 6

- ADID-Cookie(BID) -9z HE

AT 2202) BO]Ef ﬁﬂlﬁmw +74

—

ADLIB, AC+ 52 ADIDO| RTHHS
ADID-Cookie(BID) H0| &
AC+ AZ2A C|HIO|A
Mapping Cf|O| &
ADID +0f ¢ O| &




]
=)
[

= A
(LB |

A~

» ACE DMP 2L

14X Ol4f / 5M| THel=2

= ==

974 1

=
S

2 depthQ| 2 1690 7|

=
S

FCH

k=l
2!

oM gz

OH
=

- HEALH(Z20HY)

. 2atol oj2

AY 7op




~-m AC=

3.CIA0|E =5 T2 M|A



» OIAJO|E E& m2M|A

DMP C||0|E| 8= St AUAI0|E &5 6T ZEN A

Build Strategies

| Data Analysis 5
Data Transfer

V4 Identify Issues

"/ Data Classification

Data Collection & Integrating




» OIAJO|E £& T2 H|A

AIO|E =& Process (1~3EHA|)

1. Data Collection& Integrating 2. Data Classification 3. Identify Issues

1st Party Data

o] Afo|E /%4
ENE

—




» OIAJO|E £ T2~

QIALO|E &£ Process (4~6SHA))

4. Data Analysis 5. Build Strategies

Audience Target

EpIZ M5 Hat

>

ool Contents
ToH e

0l2| o440 22

MKT, Issue
o|c|of,

6. Data Transfer(Targeting)

2C|AA EFIE AD
(L / 215 2HE)




ACE Trader : ACE DMP G|O|&| & 2L A EFAIRIO| &-&6t= AD Platform

LT
M FHef| 0| ADID
Eftey EfAE EfE)

|

PC/Mobile Web




ACE DMP2| A}22} SHER

ACE CounterZ 2A1El XA} G|O|E
&£ = Category@| Action
(Buy, View, Search, Cart, 21 9% 5)

2= ¥ Action A2
(Buy, View, Search, Cart, Install S)

AMEZO HE =Y &




» LIS 21|'d E}ZIIE] 22 ACE Cloud Target

ACE Cloud : ACE Counter+2| Gi|O|E{2t ACE DMP2| 2C|AHA C|O[E & &8 = U= ME|A S

=2o=

ACE Counter+

Cloje] &8
AS 7| C0]E (522 OHAIE)

. FARRAOf CHE E

DM/SMS

ACE DMP
CI2(42/A838)

FALAL .
(Cookie, ADID)

PR

A

=




~-m AC=






DMP2| 3rd party DataS 0|83

v Core §4{(1st party Data)&
o5 71t & FAMRA EFUE

v B EyeR, ZuF g o

Lookalike
Modeling




TH A TA EE

IXEIZXAS S AFAF FA410f Cigt DMP Ci|OJ&f 2 2174 H|0[&] w2t

A& AD / Push, H|2E & 2ot OH|

A A2

/Y 21 24 tjolg

Cll2/2 ALY &
DMP Cf|0]g

Z[AF 27 7|EF 4|0] &
(POS, In App/Web)

Chorst 40| H0E 9713 2

— AL 7A ERUE OF MEst

A

gt

OQO

= (F7A12)0

Lo A}

ITL- O

TRk




v QAOIE =25 ?lo SF YS(HEIL2])of tier S8 Ty bl

Ho — T O

v M7t 75| 0212 2|5 H[O|E{(ACE DMP)E A+E5}0]

60CH 2.8% 60t 2.2%
50CH 6.8% 50ti 6.5%

C|
A0tH 40ty

21.8% 7 3040 4l
It &t ME2k

m 60CH
m 50CH
= 40CH
= 30CH
= 20CH

= 10Cy
20cH

35.8%
10CH 1.4% 10CH 1.2%
AFAL
Audience H|0|&] 24 IAF, 2|9 S C|0|E] +4 H|S H|w

AFAL A2l BYAHES
(©)

)
— % S4 THop510] Al D2 B | Y2 ste|ne] fA B2t







- OIAJOIE £ AJ2



» OIAIO|E E& ARR[: I|EL|A AH|A

Data Consulting: App 2 M2 W T ELA ME E2} Q2|2 2|5 DZHAL Inbody App 2| HA HO|E| HAME]
o

AA} Fitness Service(App, 22}2I) Issue
» S LU ESAQI210I S H|0|E{0]| o] &5t ALY
- 10CH B4~ 200H 28t CINE 2 HBY(HET

= M= WA A FA 722t App EdstE @l

-Demo - &, A3} - : - ME2|%+Demo H7
- A ZHALG R4 g gl

3 - AT A £ A
- H25-394 56% S : 0i4f 25~30H NS HR 63%
. N\

ol = \ Sl 3
04 25~394] ag/2= = S L amazy
(2ol 2) TELZ 24z

‘ fed /OflM A9 A
g u o = TT
33% A% 47% b ! | R

A // 1%
T (MEAY E)

Consulting 2 L&

ME LAY 2

Demo+X[H 7|HHH|O]E 24

Inbody App G2 + EHAIAF EFAIE| AD 218 T
23401 0 RSB

— EME [0|E 7|EH| Audience EFAIE!




» QIALO|E == Al2{|: Game App

Data Consulting: In Game App G|0|E{2} DMP G||0| &
a

BAL OFA|O|E YU (App) Issue

= ARARAY ARBARSOl AIY 2f 2etel Es { L2:

MKT 22 2+&

= ERIOE A7d 2 258 MKT d= 7 PO[O|& =& 23 In Game App H|0|E{2t 2F5t0 28

= o
- Demo - 44, AL - S LT TS

A~} SOz Toj2|4 533

AY App AFEAF A 22 24 - ORI HR, EAL A

A 2C AE 7A B2 &= - - R A/ZAE
od e 71.89%

. i =2 =
Oi4 30~44H] SICEM I T N 23

36% d+

=2l/0|l=/28t
FOjHE =2

/| 1o

Consulting 2 L&

MKT Z2 M 242} CllO|E{ &8 'ot
A1 A<= (n Game App ClIO|E| ZHE)et T Playtime E)/5 M1 2l(n Game Data) 1t DMP 2| A
DMP CHIO|E] 7|2Fo = Tl =, AH|® 2f 2HAL K|S HE, HIOEE 2+8510] EFIE M

2212 FOHX|=E 2/ =20l 0]C|of ZA FUAY 7= AN LI M 7|9 EE 2

=
0PI AR T4 T2




~-m AC=

5. Al
- QC|QIA EFZIEIIt AISH AL



jao2 Rofziet

—

7|1Z AH[QIB: 0.16%
7|12 AT A 0.12%

HAH Ef2E
22191 2042|449 20%)
+ BAAHCIR/DE)

0.24%

A EPIE

2310l (AF] 2009
7|2 T9! A : KPICHE| 120% S (S 20%)
7|2 ZHHQIB KPICHE| 95% ~— = KPI CHH]| 80%

CTR(Z2E) 42~50% S7}/ CPI(Y &2| H|E) 2 40% &L




> OTIQIA EZISIIH AISH Afail: 47 AH]A

v FOjEE 0% I 2 MlZ2tsto] Ef
v ROAS7} & ROAS7} 254% At&

A G2 &)
2 (&9140%)

- 222 ?DHZI-.-(M°| 10%), 602+ ADID EHIE
+71& Y AR FA AL

FHAH EFAE
722%

ROAS 254% 7} &t&

* ROAS : Z11H| CHH| i = SHO[ H|Z




~-M AC=

ZARBILICE



