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Types of Recommendations Vary on Amazon and Alibaba
amazon .

Recommends More Paintbrushes (i.e., Goods) Recommends a Painting Class (i.e., Experiences)
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Source: How Al is currently powering retail’s growth, Deborah Weinswig, FGRT



—
Al Offers Personalization and Higher Conversion Rates

Alibaba uses Al to integrate data across a single value chain.
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Source: Alizila.com

Source: How Al is currently powering retail’'s growth, Deborah Weinswig, FGRT
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ZX: https://medium.com/@rexrothX/ai-visual-design-is-already-here-and-it-wont-

hesitate-to-take-over-your-petty-design-job-934d756db82e
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ax} A SAH AICH 2] A 22 Communication BF Al
Communication through Things

Communication2| ZI3}

CHebgF Communication

Consumer & @

CHEFSF Communication MHEESE Communication

Thing

Overtime Near Real Time Real Time + Predictive

Source: Anders Sorman-Nilsson, Futurist



Smart Ice Cube(Thing): New way of Communication

Source: https://www.independent.co.uk/arts-entertainment/smart-ice-cube-knows-when-
your-drink-is-running-low-and-automatically-orders-you-another-a7222381.html
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Moment Marketing
Asics

Congratulation!!
You Made it!

Here’s our special recovery Package
for your achievement! Enjoy it!
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Moment Marketing
Asics

CONSUMER CENTRIC; GLOBALLY

ASICS LR 0JM =&tE g &= Q= Online / Offline 10

MYASICS
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Consumer Engagement Foundation
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Moment Marketing
S F00T ID

3D FOOT MAPP,

The advanced 3D Foot Mappin
micro cameras. The resultis a |
database to find the shoes that

Measurements made by the SYotoi niviuus 1uUt IGHIYU T, TUISIUUL Wit war
girth, arch height and heel tilt.

After your Foot ID session, you can also access your 3D Foot Scan online, in
your personal account.

es running on a treadmill for
les are then analysed by an

11T TULUD UI yail alnary a1 19 WU 11Saduls yuur ucyi o of pronation. Pronation is
the way the foot rolls inward when you walk and run.

Based on this analysis you can try on shoes that match your pronation pattern.
A correct shoe type will counter-balance overpronation or underpronation, thus
helping to reduce the risk of injury and improving running efficiency.




Moment Marketing
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EONSUMER ersonal Data Interactions Scores

Y. Reset Filters

October 2015

marathon £ e
GEL-Pursue ”

Quick Lyte® Cushion Single Tab (3 Pack) R MyAsics
GT-2000 3 Run

September 2015

YZITYNOS¥3d d13H

INUILL

E GT-2000 3

Order
Revenue: 120 USD

Asics.com

Order
Revenue: 160 USD

~ My Asics

Run

=~ My Asics

Run

I, 7HE HZF(Interaction)0flA] 2|0f L= 7|
9] RFM(Recency, Frequency, Monetary) Value
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s New Segmentation Model
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Profile: Consumer Engagement Segmentation

Moment Marketing M| 1 HIE{| 0] M

» Interactions
» Sales Transactions
» MY ASICS Plans

= MY ASICS Runs
174 Cross Training
((g Resistance Training
ffa Stretching
((ﬂ Average Pace per km
ffp Diet
17 Effort
174 Event Category
174 Event Placing
17 Feelscore
((’ Run Date
((‘ Injury Amount
((‘ Injury Location
i@ Injury
Max. Heartrate
Total Runs
Total Run Time in min
Distance in KM

((’ Run Finish Location

i T

Consumer

Engagement Seg...

Preview for Segment: Consumer Engagement Segmentation
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End-to-End Customer Engagement
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SAP Hybris Marketing (@)  Welcome 1814129 »
Sentiment Engagement
B=
FILTERS Y.< ANALYSIS + < i
j.
0 el
93 46:1 Number of Posts v | Sentiment v X 8
Posts Sentiment Ratio = =
(1]
g 0é
Search for... o, 20 4 @ Sstrong Positive = %
® Weak Positive a ,:‘2
Target Group: ® Neutral E
@ Weak Negative =
2 @ strong Negati e
Days Months Quarters Years 2 .o g rong Negatl... z
a @ No valuation
22.09.2016 - 29.09.2016 ‘s
00— ]
2
E
2
Sentiment -
++ I
+ I
22.09.2016 23.09.2016 24.09.2016 25.09.2016 26.09.2016 27.09.2016 28.09.2016 29.09.2016
O .
POSTS (93)
© I 12 3 4 >
Channels - PR .
Digitalist Magazine Bag 29.09.2016, 10:00:21
How To Be Effective With Digital Project Management 8
D - + Digital project management requires top-notch organizing and managerial skills; knowledge of war, technology, and human psychology doesn't hurt, either.
tes... L
un. Digitalist Magazine 29.09.2016, 09:30:57
- Enterprise Risk Management Will Rock You
[ £ I ® Enterprise risk management is like a band; unless you play together, the result is a discordant mess.
Interests -
Digitalist Magazine 29.09.2016, 09:00:41
Show Top 10 v Te p
empiosion, Technology, And The Future Of Finance, Part 3
Accessories _ ® Finance needs to open its doors, windows, and minds to new technologies to help reinvent how it operates within the business.
Unittest i |
sag [HNNG Digitalist Magazine 29.09.2016, 08:30:00
SAP HANA - Using Technology To Move Business Beyond Bias
+ Workforce diversity is no longer just about corporate social responsibility. Diversity and inclusion have measurable benefits to business success.
Accessibility ||
Commerce P f
I Digitalist Magazine 29.09.2016, 08:00:00
Unit test uploa.... | Social Collaboration: Does It Hurt Or Help Sales?
4 Social collaboration tools work — when you deploy the right ones and use them properly. Here's how. IX

© 2018 SAP SE or an SAP affiliate company. All rights reserved. Public




W=t oA, MH|A Z2 M2

I |
&% 360° 2 oi|o|H : @ MY M| HE| oM : H/2HY HEx Y
| I
| I
Flash Memory | i
oglR Corires, . l
pact C |
I| |
| T
I |
I |
I |
I |
I |
I |
I |
I |
L N N N N B &N &R &8 &R _ 8§ &8 &8 &8 B § N B N N BN | ‘
-

Cuber-shot

POINT AND SHOOT >
IN STYLE
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Segmentation, Buying Propensity

=)= Add Scope

Changed By

Miels Schmitt
Dr. Carsten. ..
Dr. Carsten. ..

Dir. Carsten. .

=f= Add Model Fit

1
100%

PREDICTIVE MODEL Details MNotes
ﬂﬁ Niels Sl (DO NQOTC...
Applicable Scope (0)
KEY INFORMATION Attribute Value
ID- 613 No data
Predictive Model: | Niels Sl (DO NOT
Predictive Scenario; ¥ .
Model Fits (4)
Status: Released
Chart Name Description Implemen... Quality C... Best Fit Publish... Last Train...
Cwner: Niels Schmitt ra
Training Set; * Niels SI v - Fit 01 Demao Bank. .. 0,186 rMoncay
TargetVariable: * 7 Fit 02 Demo Bank... 0,141 Tuesday
MNo. of Hits: 2999
it D32 n 8] r
Mo. of Members: 7628 4 Fit 03 Dema Bank... 0 honday
DESCRIPTION vy CH_Fit Demao Bank._. o] - J Tuesday
I
Lorenz Curve for Selected Model Fits
100% — - -
ADMINISTRATIVE DATA _— -
Changed By: Dr. Carsten Heuer == =" -
Changed: Tuaesday . - = - -
Created By: Niels Schmitt aé— =7
oo - -
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Current eBike Insurance Customers by lecode Timeframe
(Custom Map Area)

Past 6 mo

Accidents

v Today

v Next 6 mo
(Predicted)

v Past 6 months
v Past month

v Next 6 months
(Predicted)

Insurances
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Incremental
value
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1] Site personalization
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Marketing and
customer tracking

r | Customfrt_
segmentation
Unified marketing d
and customer data L N
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Increase in new
customer activations

| 24%

Reduction in cost
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89| 21t #M (Game Theory)

Paid Search

Overview

Marketing
KPls
Trends

BE Optimize

© 2018 SAP SE or an SAP affiliate company. All rights reserved.

Demo: daily travel -

S A 0 O

ATTRIBUTION FOR: Daily Jul 01,2017 — Sep 30, 2017 0 ﬂ s
Daily Summary

@ Conversions Total @ Marketing @ Baseline
O Revenue
35k
30k

Tuesday, Jul 11 2017
Total: 24 916 .

Values

e Marketing: 10 596
e Baseline: 14 320
ZUK

15k

10k

5k

e e e e e e e e e e e e e e e [V RV RV Y B RV RV N, RV, IRV BV SRV Y,
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Al o] & £| X3} (Collaborative Game Theory)

Demo: dalily travel v c A © O
Simulate
Paid Search @ Scale + = | Reset
O Spend Social
DSP
Paid Search Amazon UK
Trip Advisor
- I Affiliate
. a. 4 Skyscanner
A7 Daily I 'y - Re Prospecting
1 ) 1
I ‘l Display [ ‘, - Media Current Optimized  Difference
. 1 1 . §
Overview ' y o Prospecting (@S Spend 306,548 | 348,667 13.7%
1 - : 1
1 y 1 Mobile - Attr. Conversions 35,584 52,893 48.6%
| o =
Summary _ Attr. CPA 8.75 6.7 -23.5%
Iy Email
17 g -
, TripleLift, Inc
Marketing » Misc. (Channel)
» All 4
I" ~
KPls : \\ » Sky Advance
] y Natural Search )
" | » Sojern
1 4
Trends —
B® Ontimize Current Target —
=l P . .
Target change in Spend:  30% 870,708 1,131,920 Risk Tolerance: Low —

© 2018 SAP SE or an SAP affiliate company. All rights reserved. Public




Personalized Product

ADIDAS - Speed Factory
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New Product Development with Machine Learning
ADIDAS - Color Trend Prediction

=7 SAP’s Impact Around the World - adidas: SAPPHIRE NOW in 2018 Highlights | SAP and ASUG - Google Chrome

@ Secure | https://events.sap.com

Analyzed Object

«

Source: https://events.sap.com/sapandasug/en/session/37486



o e s (G T T e A
Lo =8 =AY R

D v O N T e o, 6

R = S s Y

The

Economist

NAY 6TH-12TH 2017

The world's most v
valuable resource

Crunch time in France
Ten years on: banking after the crisis
South Korea's unfinished revolution

Biology, but without the cells
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Thank you.



