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New Business Computing Purpose
The Age of Engagement: Facilitate Compelling Interactions
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Age of Engagement?| 0{2{& : Data Degrades

individuals

-

In one hour...

* 240 businesses will change
addresses

* 150 business telephone
numbers will change or be
disconnected

* 112 directorship (CEO, CFO,
etc.) changes will occur

* 20 corporations will fail

* 12 new businesses will open
their doors

\
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In one hour...

* 5,769 individuals in the US
will change jobs

* 2,748 individuals will
change address

* 515 individuals will get
married

* 263 individuals will get
divorced

* 186 individuals will declare
a personal bankruptcy

\

-
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In one year...

* On average 20% duplicates
In product data

* 90% of new product
introductions fail

* Retailers lost 40 billion or
3.5% of total sales lost each
year due to item info
inefficiencies

* 60% error rate for all
Invoices generated

* Global Data Sync will realize
30% lower IT costs

~N

Source: D&B, US Census Bureau, US Department of Health and Human Services, Administrative Office of the US Courts,
Bureau of Labor Statistics, Gartner, A.T Kearney, GMA Invoice Accuracy Study

Master data changes at rate of 2% per month.

Compounded, 2% monthly change is 27% per year, 61% in two years, 104% in three years!!!
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Total Customer Relationship(TCR) O|£t...
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RSR Research

no single customer view
across channels

Total customer relationship :
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A 2011 Google
study shows that,
oh average, across
all categories,
shoppers use

10.4 sources of
information to
make a decision.

nswmer Fac

Consum
Health/Beauty/Personal Care
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This includes, among cther things, watching
TV ads, looking up manufacturer websites,
talking to family and friends, reading
reviews, and checking Amazon.

J‘- hhhhh e
So by the fime consumers first get in touch
with you, they're already armed with heaps
of product knowledge. -
Ky 5 L 8
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http://hadoop.apache.org/
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Jane

Jane Mick

X Jane Nick
Sr Product Manager
25 May 2002
21 May 1973

Female
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HL 2269

jnick@thecompany.com
janenick?

+17881674545

At vero eos et accusamus et iusto odio dignissimos ducimus qui blanditiis praesentium
voluptatum deleniti atque corrupti quos dolores et quas molestias excepturi sint occaecati
cupiditate non providentanimi_id est laborum et dolorum fuga. Et harum quidem distinctio
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Complex
Event
Processing

Master Data
Management

Product
Information
Management

Enterprise
Data
Integration

7 Govern o0 ©

Targets for Trusted
Information

Marketing, Sales &
CRM Applications

E-commerce
Applications

Loyalty
Applications

Mobile
Applications

Enterprise Data
Warehouse for
Marketing & Sales
Analytics or
Dashboard/Portal

All Customer
Transactions
& Interactions
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Customer 360: Informatica Total Customer
Relationship Solution
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